
 1October 2017  |  bjournal.com

OCTOBER  2017
$3.00  Volume 29  Number 12

United Way bringing Southwest 
Virginia students, educators and 
employers together

Cover photos: Students at the careers expo in Abingdon

Plus:
Dominion’s 

hydroelectric 
storage plan 

and
All Things Fabulous
Holiday Gift Guide

Operation 
Tomorrow’s 
Workforce



2 bjournal.com  |  October 2017

Built on 
hard work
just like your 
small business.

866-378-9500  |  BankofTennessee.com

Carter County Bank is a Division of Bank of Tennessee  |  Member FDIC

Locally owned small businesses make our region great. 
Bank of Tennessee’s experienced staff and financial 
services can help your business achieve greatness too. 
You can trust your locally owned business with a locally 
owned bank as your financial partner.

Built on 
hard work
just like your 
small business.

866-378-9500  |  BankofTennessee.com

Carter County Bank is a Division of Bank of Tennessee  |  Member FDIC

Locally owned small businesses make our region great. 
Bank of Tennessee’s experienced staff and financial 
services can help your business achieve greatness too. 
You can trust your locally owned business with a locally 
owned bank as your financial partner.



 3October 2017  |  bjournal.com

Built on 
hard work
just like your 
small business.

866-378-9500  |  BankofTennessee.com

Carter County Bank is a Division of Bank of Tennessee  |  Member FDIC

Locally owned small businesses make our region great. 
Bank of Tennessee’s experienced staff and financial 
services can help your business achieve greatness too. 
You can trust your locally owned business with a locally 
owned bank as your financial partner.

Built on 
hard work
just like your 
small business.

866-378-9500  |  BankofTennessee.com

Carter County Bank is a Division of Bank of Tennessee  |  Member FDIC

Locally owned small businesses make our region great. 
Bank of Tennessee’s experienced staff and financial 
services can help your business achieve greatness too. 
You can trust your locally owned business with a locally 
owned bank as your financial partner.



4 bjournal.com  |  October 2017

Office  423.854.0140
or 423.979.1300

Publisher
William R. Derby

bderby@bjournal.com
423.979.1300

Co-Publisher
Jeff Derby

jderby@bjournal.com
423.306.0104

Managing Editor
Scott Robertson

srobertson@bjournal.com
423.767.4904

Director of Business 
Development and Marketing

Jeff Williams
jwilliams@bjournal.com

423.202.2240

Robin Williams
rwilliams@bjournal.com

423.794.6938

Creative
Derby Publishing, LLC

Graphics Director / Judd Shaw
jshaw@bjournal.com

423.833.2726

Periodicals postage paid at Johnson 
City, Tenn. and additional offices. 

ISSN#10406360

POSTMASTER:
Please send addresses to

Business Journal of Tri-Cities, TN/VA
1114 Sunset Drive, Suite 2

Johnson City, TN 37604

Subscription per year $25.

The Business Journal of 
Tri-Cities Tennessee/Virginia

is published monthly by 
Derby Publishing, LLC

1114 Sunset Drive, Suite 2
Johnson City, TN 37604

Phone: 423.854.0140
or 423.979.1300

©2017

Business 
Journal

of Tri-Cities Tennessee/Virgina

TheContents

Kingsport 100 Business Minute ............................5

From the Editor...........................................................7

Trends ............................................................................8

Guest Column .............................................................9

Photo Feature: Operation Tomorrow’s Workforce 
Careers Expo ............................................................ 10

On the Move ............................................................32

Awards & Achievements ..................................... 34

The Last Word ......................................................... 38

FEATURES

DEPARTMENTS

14 Dominion’s pumped hydroelectric plan
Why would a power company want to flood abandoned coal mines? To create jobs, 
tax revenue and economic activity. 

12

COVER STORY
12 Operation Tomorrow’s Workforce: IGNITE

The bold plan to bring educators and employers together in a 
Southwest Virginia region-wide workforce development effort.

16 Would-be Ballad awaits Virginia ruling
The Commonwealth of Virginia was widely perceived as merely waiting to rubber-stamp 
Tennessee’s approval of the Mountain States-Wellmont merger. Not so fast.

24

16

22 Succeeding an icon
Chris Craig follows Susan Reed as director of the First Tennessee Development District. 

Cover Photos of students 
at the careers expo in 
Abingdon courtesy United 
Way of Southwest Virginia.

24 News Briefs
NN moving corporate HQ to Charlotte; Bristol, Va., Washington County forging economic 
development partnership; Goodbye Johnson City Power Board, Hello BrightRidge; 
Niswonger Foundation putting big literacy grant to work.

26 Is Boone Lake half-full or half-empty?
Some business ventures that had worried when lake levels dropped are making a go of it.

28 All Things Fabulous!
2017 Gift Guide



 5October 2017  |  bjournal.com

of Tri-Cities Tennessee/Virgina

One of the first industries to establish a foothold in what 
would become the city of Kingsport was paper production. 

In 1915, two years before the incorporation of the city, the 
Columbia Paper Mill in Bristol decided to expand its operations 
in the region, opening the Kingsport Pulp Corporation in 1916. 
The plant output around 40 tons of pulp per day. The Mead 
Paper Company was an early partner in the venture, and in 1920, 
bought out the rest of the partners. In 1923, the company built a 
full paper pulp mill adjacent to the existing soda pulp mill. 
 The mill’s output rose through the decades, as did its impact 
on the local economy. In 1995, Willamette purchased the mill 
from Mead. Weyerhauser acquired it from Willamette in 2002. It 
became part of Domtar in 2007. The company marked the mill’s 
centennial a year before Kingsport began the celebration of its 
own first century.
 As the American paper market has declined with the advent 
of the “paperless society” concept, Domtar has broadened its 
offerings to include other wood-pulp-based products including 
personal care products such as diapers, as well as pulp and lignin. 
The Kingsport mill has, to date, remained focused creating cost 
efficiencies to remain a long-term player in the paper market. 

The arc of paper
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An early 1960s vintage photograph of workers at the Mead Paper 
Co., checking the quality of the product.
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On July 19, 1987, the New York Times ran an article head-
lined, “Can Miami Save Itself?” The paper clued readers 

into its own opinion as to the answer to that question with the 
subhead: “A City Beset by Drugs and Violence.” 
 So having just run the headline, “Can Bristol, Virginia save 
itself?” let me clue you into my own opinion as to the answer. I 
honestly don’t know, but I sincerely hope it can. 
 The last vestiges of the city government that put Bristol into 
fiscal jeopardy have been swept away. Gone are the leaders who 
put their fingers in their ears every time someone pointed out 
the inherent risks in their free-wheeling retail gambles. 
In their places are serious-minded individuals. These new 
folks are taking rational steps to determine what options exist 
to save the city from being unable to meet the bond payment 
requirements to which Bristol will soon be obligated. 
 The new mayor, Kevin Mumpower, is a responsible busi-
nessman who is entrusted by Bristol Compressors to make 
decisions affecting the lives and well-being of hundreds of 
individuals. He appears to be the right man for the job. 
 At the fifth annual State of the Cities luncheon in August, 
Mumpower didn’t dwell on the scope of the challenge facing 
the city, but he didn’t attempt to downplay or minimize it 
either. “Go big or go home,” is his mantra. It’s a theme that’s 
confident and realistic at the same time, because big changes 

are needed beyond just personnel at the top. 
 Bristol’s audit score is the lowest of any community in the 
Commonwealth, city or county. In July, the city council voted 
to have its financial and legal dealings since 2010 reviewed. The 
city may still have to cut firefighter or teaching positions. The 
city’s Industrial Development Authority has hired a consultant 
to create a new economic development strategic plan. There is 
hard work ahead, and that’s before the bond payments for The 
Falls start kicking in.
 In lunching with him a few weeks after Mumpower’s State 
of the Cities appearance, I was taken by his willingness to 
reach out to some whom Bristol’s government has traditionally 
shunned – not the least of which is this publication, which was 
repeatedly critical of the previous city government. 
 Yet the most obvious example of Bristol’s new, more 
inclusive approach to problem-solving is the signing of a GO 
Virginia-based partnership with Washington County, Va. Born 
of discussions between County Administrator Jason Berry and 
new interim City Manager Randall Eads, the partnership looks 
to find cost-saving synergies between the two governments.
 It’s something many thought they’d never live to see. The 
Bristol City Council and Washington County Board of Supervi-
sors have a decades-long history of mutual ill-will. Outside of 
one legal agreement during the early days of The Falls plan-
ning, there has been little cooperation between the two. 
 Yet as I sat in the board chambers in Abingdon Aug. 8 and 
watched those two bodies jointly meet to discuss and eventually 
unanimously approve an economic development partnership 
resolution, I heard nothing but expressions of goodwill, hope 
and faith in each other.
 Still, realism is the word of the day in Bristol now. When 
Supervisor James Baker suggested that Bristol might be able to 
help out by putting some cash toward a county project or two, 
City Councilman Doug Fleenor did a double-take and asked 
with a tone of incredulity, “Bristol, Virginia?” 
 Fleenor then cocked his head and joked, “Sure. Will you take 
a check?”
 Well, no. Not yet. 
 But Bristol, Va., appears to be taking a more fiscally sensible 
approach than at any time in recent memory. A cynic might say 
that reaching out for partnerships today is nothing more than the 
flailing of a drowning man. That may prove to be correct in the 
long run. But if we’re more circumspect, the big picture is that the 
entire region needs Bristol to save itself. So kudos to those who 
have stepped up to bring responsible government to Bristol, Va., 
and kudos to Washington County for being the first to help. 

From the Editor

Can Bristol, Virginia save itself?
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Trends

 Northeast Tennessee home sales were robust in August, and 
single-family prices posted their 12th consecutive year-over-year 
increase. Condo sales saw some seasonal slowing while the average 
sales price was the best in five years.
 There were 593 closings on single-family resales in the 11-county 
region monitored by the Northeast Tennessee Association of Real-
tors®’ (NETAR) Trends report, up 0.3 percent from August last 
year. The average sales price was $172,215, up 15.4 percent from 
last year and the highest August price since 2008.
 Condo closings totaled 46, down three from last year. The aver-
age sales price was $124,466, up 4.6 percent from last year.
 The region had 4.6 months of inventory in August. Active listings 
were down 22.1 percent from last year.
 “What’s more impressive than the August to August market 
comparison is the year-to-date report,” NETAR President Eric 
Kistner said. “It shows we’re moving into the fall season with the 
strongest market we’ve seen since the recession.”
 So far, this year 4,166 sales on single family homes and 399 con-
dos have closed. The combined sales volume during the first eight 
months of this year is $748.8 million compared to $684.8 million 
during the same period last year. That’s a 9.8 percent increase and 
reflects the cumulative prices increases that are being driven by a 
tight inventory and robust sales, he added.
 The average single-family home sale that closed in August was on 

the market for 133 days. For condos, it was 110 days.
 Here’s a capsule look at how city and county August single-family 
sales and average prices looked compared to the August last year.

City markets
Johnson City: Sales - 85, down 14. Avg. price - $206,557, up $46,376
Kingsport: Sales - 58, down 9. Avg. price - $201,916, up $51,359.
Bristol TN: Sales – 29, up 4. Avg. price - $139,372, down $3,480.
Elizabethton: Sales – 25, up 14. Avg. price - $159,809, up $34,945.
Erwin/Unicoi: Sales – 23, up 1. Avg. price - $164,148, up $36,582.
Greeneville: Sales – 17, up 3. Avg. price - $154,365, up $24,418.
Bristol VA: Sales 12, down 3. Avg. price -  $110,792, down $10,788.

County markets
Sullivan: Sales – 168, up 1. Avg. price – $177,943, up $30,609.
Washington TN: Sales – 165, down 4. Avg. price $203,067, up $28,815.
Greene: Sales – 59, down 2. Avg. price - $138,767, up $7,365.
Carter: Sales – 49, up 7. Avg. price - $169,555, up $43,551.
Washington VA: Sales – 45, down 3. Avg. price - $170,381, up $7,620.
Hawkins: Sales 44, down 8. Avg. price - $133,260, up $14,151.
Wise: Sales: 18, up 6. Avg. price - $108,667, up $2,833.
Scott: Sales: 10, down 2. Avg. price - $102,240, down $22,752.
Johnson: Sales 8, down 6. Avg. price - $219,675, up $47,568.
Lee: Sales: 4, up 2. Avg. price - $46,475, down 13,275.

August home sales robust, prices up for 12th month
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Guest Column

As I’ve said time and time again, our tax code is 
in desperate need of an update. Over the last 31 

years, when our last comprehensive tax overhaul took 
place, our tax system has remained largely unchanged. 
Worse, it’s become so complex that it’s hard for many 
Americans to navigate. For example, there are over 12 
different overlapping tax benefits related to education 
alone, which means families are tackling 100 pages of 
instructions to manage tuition costs. An overhaul in 
our tax code is necessary and crucial. 
 According to a survey conducted by the American 
Action Network (AAN), 73 percent of respondents 
believe that passing a comprehensive tax reform bill 
should be a ‘top’ priority for Congress – and I agree 
with them. This is a once-in-a-generation opportunity 

to allow hardworking Americans to keep more of their pay, and I am excited about this 
incredible opportunity. Other notable findings from the AAN survey include: 75 percent 
say the tax system has too many loopholes; 72 percent say it is too complex; and 67 
percent say it is unfair to individuals. This clearly paints the urgent need for action. 
 With this in mind, House Republicans last month rolled out a framework for a major 
overhaul of our tax code that is a down payment on our promise to create jobs and 
grow our economy. We based our reforms on the four core principles President Trump 
outlined to reform our tax code: that we simplify tax filing and eliminate special-interest 
loopholes; that we encourage job creation and increased wages; that middle-income 
Americans receive tax relief; and that we encourage businesses to bring money back from 
overseas and invest it in the United States.
 According to a report issued by the National Taxpayer Advocate, each year it takes 
families and businesses 6 billion hours to fill out their taxes. With the new tax reform 
framework, middle class families will be able to save time and money on their tax filings. 
House Republicans’ framework consolidates seven tax brackets into three of 12 percent, 
25 percent and 35 percent, and also provides relief by doubling the standard deduction. 
By simplifying the forms necessary for an average American family to file their taxes 
to the size of a postcard, filing will occur much more efficiently and effectively. This 
framework will also assist retirement plan participation among workers and create more 
resources to help Americans save for retirement. 
 To encourage job creation, the plan has significant business tax relief. Small and 
family-owned businesses are the cornerstone of our economy, and this plan will limit their 
maximum tax rate to 25. Right now, America has the highest corporate tax rate in the world 
for industrialized nations, which is why under this framework our corporate tax rate will be 
lowered to 20%, putting America’s corporate tax rate below the average of other industrial-
ized countries to encourage greater investment in American manufacturing. 
 By simplifying the way taxes are collected through consolidated brackets, repealing 
the Death Tax, and eliminating loopholes primarily used by the wealthy, middle-class 
Americans will be able to keep more of the money they earn and in turn provide for 
their families. I look forward to working with the Trump administration and my 
colleagues in Congress to keep our promise to deliver long-awaited tax relief that will 
greatly benefit East Tennesseans.

Framework for Tax Reform
By Congressman Phil Roe
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United Way of Southwest 
Virginia Careers Expo for Youth
As an extension of the Ignite program (see pages 12-14 for 
more information) the United Way of Southwest Virginia 
hosted more than 4,000 seventh graders from 46 schools 
Sept. 26-27 at the Washington County Fairgrounds in 
Abingdon. More than 75 employers offered students 
hands-on activities to show potential career paths available 
in Southwest Virginia. School systems participating in the 
Expo included Bland, Buchanan, Carroll, Dickenson, Giles, 
Grayson, Lee, Russell, Scott, Smyth, Tazewell, Washington, 
Wise and Wythe, and the cities of Bristol, Galax and Norton.

Photo Feature

Exhibitors:
Abingdon Health and Rehab, Addison Surveyors, American 
Advertising Federation, A. Morton Thomas and Associates, 
Appalachian College of Pharmacy, Appalachian Power Company, 
Appalachian Substance Abuse Coalition (ASAC), Bank of Marion, 
Barter Theatre, Berry Home Center, Blood Assurance, Bluefield 
College, Blue Ridge Job Corps Center, Buchanan County Career & 
Technical Center, Celanese Corporation, City of Galax - Tourism & 
Community Development, Clifton Companies, Clinch Valley Medical 
Center, Crutchfield Corporation, Dickenson County Schools, Early 
Childhood Education/Virginia Quality, Ellis Brothers Builders, Emory 
& Henry College, EnerVest Operating, LLC, Food City, General 
Dynamics, Healthi Preparedness Project, Highlands Community 
Services, Highland Union Bank, Keen Mountain Correctional Center, 
Lee County Career & Technical Center, Mahoney’s, Mohawk Indus-
tries, Mountain Empire Community College, Mountain States Health 
Alliance, New Peoples Bank, Occupational Enterprises, Inc, Orders 
Construction, Powell Valley Bank, Rooftop of Virginia, Southwest 
Virginia Alliance for Manufacturing Center of Excellence, Southwest 
Virginia Community College, Southwest Virginia Higher Education: 
Robotics Team, Stryker Martial Arts Academy, Sykes, Tadano Mantis 
Corporation, Tempur Production, TruPoint Bank, USDA/Holston 
River Soil & Water Conservation, Utility Trailer Manufacturing - 
Atkins & Glade, UVA Wise, Virginia Department of Game and Inland 
Fisheries, Virginia Department of Transportation, Virginia Highlands 
Community College, Virginia Oil and Gas Association, Virginia Pro-
duce, Virginia Small Business Development Center, Virginia State 
Police, Wamplers Insurance, Washington County Career & Tech 
School, Washington County Sheriff’s Office, WCYB, Wellmont One, 
Wells Fargo, West River Conveyors & Machinery Company, William 
King Museum of Art, Woodgrain Millwork, Whitman Requardt & 
Associates, Wytheville Community College
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Features

The CEOs of two of the region’s five largest employers have 
thrown their support behind a workforce development 

initiative designed to bridge the gap between education and 
employment in Southwest Virginia. Alan Levine of Mountain 
States Health Alliance and Steve Smith of Food City joined Travis 
Staton, CEO of the United Way of Southwest Virginia onstage at 
a leadership breakfast Sept. 27 at the Southwest Virginia Higher 
Education Center to introduce the IGNITE initiative to other 
business, education and community leaders. 
 “IGNITE is sparking interest in career opportunities by connect-
ing schools and students with employers and employees through 
career development software, career guidance, soft skills training, 
a Careers Expo for Youth and Educators in Industy,” Staton said.
 IGNITE was piloted last year in three schools, and this year is 
being offered to 29,000 students in 86 middle and high schools 
in 16 school districts, becoming the first region-wide workforce 
development initiative in Southwest Virginia’s schools.

 Schools have been teaching valuable skills, Staton said, but 
employers are telling him those aren’t always the skills they need. 
“Just recently, one employer informed me that in the last quarter 
they hired 295 people, but lost more than 220 of them just to 
maintain a crew of 165. That company’s costs in administrative, 
recruiting and training time for loss of these new hires was more 
than $220,000 in one quarter alone.”
 Staton cited a McKinsey report that said 70 percent of educators 
believe they are adequately preparing students for work, while only 
50 percent of employers agree. “There is a gap between the worlds 
of work and learning in Southwest Virginia,” Staton said. “What’s 
needed is a true cradle-to-career continuum: a talent pipeline that 
prepares the next generation for the jobs of tomorrow.”
 IGNITE seeks to address that need by focusing on two strate-
gies: increasing awareness of local jobs and careers among the 
student population and furthering student development with 
real-world, hands-on workplace experiences.

United Way of Southwest Virginia 
announces IGNITE expansion

Cover Story

Travis Staton speaks as Stephen Moret, Steve Smith, Alan Levine and Scott Robertson look on.

Food City, Mountain States back workforce development initiative
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 “Imagine a Southwest Virginia where education pipelines help 
employers recruit high-caliber and diverse talent, where our 
region becomes known for the best workforce in America, and 
where our youth no longer need to leave the region to find a good 
job with a livable wage,” Staton said. “United Way of Southwest 
Virginia seeks to do just this. We are creating sustainable solu-
tions to address the challenges facing tomorrow’s workforce, and 
we are uniquely and flexibly positioned to backbone these efforts 
and bring them to scale.”
 Guest speaker Stephen Moret, president and CEO of the Virginia 
Economic Development Partnership praised the effort, pledging 
the Commonwealth’s support in workforce development in its rural 
areas. “We’re not going to judge Virginia’s success based on the 
Commonwealth as a whole, but on how each region does as well.” 
 Levine pledged $25,000 per year for the first five years of the 
program, which requires $250,000 per year, saying, “We have got 
to figure out how to come together and support the United Way 
and efforts like this to present these opportunities to our students. 
The time is now to invest in our future.”
 The event was moderated by Scott Robertson, managing editor 
of The Business Journal of Tri-Cities, Tennessee/Virginia, which 
has supported the United Way of Southwest Virginia’s workforce 
development efforts in 2017 by running the Operation Tomorrow’s 
Workforce article series. “A united business community can be 
one of the strongest forces in any region,” Robertson said. “If the 
Business Journal can show our readers the benefits of joining in 
support of this effort, we are eager to do so.”

Steve Smith talks about the benefits of joining the workforce at a 
young age.
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Dominion Power officials 
met with residents in 

Big Stone Gap and Tazewell, 
Va., Oct. 3 and 4 to share the 
company’s vision for pumped 
hydroelectric power stations in 
one or both communities. The 
idea of using abandoned coal 
mines as sites for hydroelectric 
facilities has been gaining 
steam this year, with support 
from the governor, the House 
of Delegates and the Senate.
 The basic concept involves a 
pumped hydrostorage facility 
in which Dominion would 
build an upper reservoir and 
a lower reservoir at elevations 
with a difference of 1,500 
feet or more. That allows 
sufficient capacity, when water 
is released from the upper res-
ervoir to the lower reservoir, 
to spin turbines that produce 
electricity for the power grid. 
Water from abandoned coal 
mines is seen as a potential 
supply for such facilities, with 
one potential site even using a 
mine as its lower reservoir.
 “We have looked at seven counties,” said Spencer Adkins, direc-
tor of Generation Construction. “At one point, we had nearly 150 
preliminary sites that we considered.
 “We filed a permit application with the Federal Energy Regulatory 
Commission on Sept. 6 for the Tazewell site. The reservoirs and the 
conduit for our water on that site encompasses around 4,100 acres. 
Dominion owns around 2,600 acres of that. We’re in the process 
of determining how much water we can get to that site, looking for 
geological concerns – we’re just now starting that process.” 
 At the same time, Dominion is looking at the Bullitt Mine in 
Wise County. “We did not file an application on that site yet,” 
Adkins said. “Right now, that’s more of a concept than an actual 
site at this point.” Dominion is working with Virginia Tech on a 
feasibility study for using a coal mine such as Bullitt as a lower 
reservoir. The company expects that study to generate findings 
within eight months. 
 But even if the mine itself isn’t used as a reservoir, Adkins said, 
water from mines will likely play a key role. “Even though the lower 
reservoir in Tazewell is not in a mine, we are looking at water from 
a nearby mine as a source for that site,” Adkins said. “That mine is 
about eight miles west of the site. We’re looking at pipelining it into 

the reservoir.”
     “We’re looking at 
records from the Virginia 
Department of Mines, Min-
erals and Energy as to how 
much water is in the Bullitt 
Mine. They have those 
records. So Virginia Tech 
is looking at what kind of 
effect it would have on the 
mine if we were to take that 
water out and cycle it back 
and forth. That’s part of the 
feasibility study.”
     Pumped storage plants 
work by using cheap, excess 
electricity at night to pump 
water uphill into the upper 
reservoir. Energy can be 
recaptured during times of 
higher demand by reversing 
the flow and sending the 
water through turbines to the 
lower reservoir. Dominion is 
pushing the plan as a way to 
backfill supply when alterna-
tive sources like solar and 
wind are in down periods.

       “There’s a lot of solar 
coming onto the grid now, a lot of renewables,” Adkins said. “That 
will be a part of this project. We don’t know what that looks like 
yet. Sometimes with solar, when it’s cloudy, you don’t have any 
power production. So if you use a lot of solar it can cause swings 
on the grid. A facility like this can help level that. This site acts as 
a huge battery.
 “We would normally reduce that water to generate when demand 
is greatest and power prices are higher,” Adkins said. “We would 
try to pump that water back up when demand is lowest and power 
prices are lower.”
 In the meantime, Dominion is looking for public support for the 
project, promising big economic benefits for Southwest Virginia. 
“It could be a $3 billion expenditure,” Adkins said. “It could be $1 
billion. We don’t know, but we picked $2 billion based on high-level 
estimates. We would use approximately 2,000 construction workers 
for a period of five to seven years. So that will have a positive effect 
on hotels, restaurants and all the other amenities in those areas. 
 “Once it’s up and operating, based on that $2 billion model we 
estimate an economic impact of around $12 million on personal 
property taxes, and we think we’ll hire up to 50 permanent 
employees to work at the site,” Adkins said. “We’re very excited 
about the project.”

Features

Dominion pitches mine-water electricity generation plan
By Scott Robertson
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Whatever uncertainty remains 
regarding a potential Mountain 

States Health Alliance-Wellmont Health 
System merger – given Virginia’s delay 
in deciding whether to approve it – one 
thing now appears clear. 
 The two private not-for-profit systems, 
accustomed to driving in much the same 
operational lane as for-profit competitors 
(with some notable exceptions), appear 
set to take a road much less traveled. 
In fact, they may as well be ditching 
the car for a spaceship, with a “COPA 
monitor” as onboard navigator and two 
state health departments back at mission 
control. Such is the apparent tradeoff for 
granting of the “state action immunity” 
(see box) that could allow the systems 
to merge despite the anti-competitive 
situation their blending will create. 
 Quibble with the spaceship analogy 
if you will, but the public record speaks 
for itself, particularly since the Sept. 19 
release of the Tennessee Department of Health’s (TDH) “Terms 
of Certification” governing the Certificate of Public Advantage 

(COPA). Additionally, reams of 
documentation housed on the Virginia 
Department of Health (VDH) website 
show Commonwealth officials also have 
been wrestling with this steep challenge: 
constructing a regulatory environ-
ment that can successfully oversee a 
newly minted healthcare monopoly so 
consumers aren’t just unharmed by 
the lack of competition, but that they 
actually benefit.
 Layered on top of that is the goal of 
improving overall population health in 
a region where health factors – tied in 
with related demographic and economic 
ones – lag the states and the nation 
as a whole. The merger’s primary 
driver from the systems’ side, Mountain 
States CEO Alan Levine, has pointed 
frequently to that additional layer and 
how it adds complexity to the process of 
developing a COPA. In all, it makes for 
a transition to something much more 

like a public hospital system than a private not-for-profit, with a 
shared stake in the region’s public health – all while navigating 

Virginia’s deep dive into Ballad

By Jeff Keeling

The Commonwealth is not simply rubber-stamping Tennessee’s 
approval of the Mountain States-Wellmont merger

The chairmen and CEOs of Mountain States Health Alliance 
and Wellmont Health System meet the press at Mountain States 

corporate headquarters Sept. 19. PHOTO BY SCOTT ROBERTSON

WHY ALL THE REGULATION?

1.  Permission for an anticompetitive 
merger that can avoid federal 
antitrust action is only allowable 
through so-called “state action 

 immunity.”
2.  That “state action” consists of 

two parts
  a. a set of requirements designed 

to create conditions causing the 
regulated merger’s advantages 
to outweigh the disadvantages 
caused by competition

  b. ongoing “active supervision” 
 of the merger to insure those   
 advantages continue to exist and  
 to outweigh disadvantages 
 caused by lack of competition.

Features

The chairmen and CEOs of Mountain States Health Alliance 
and Wellmont Health System meet the press at Mountain States 

corporate headquarters Sept. 19. PHOTO BY SCOTT ROBERTSON
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health care’s transitions from fee-for-service to value-based payment systems 
and from an inpatient focus on to an outpatient, community-based one.
 At this stage, the regulatory environment has many similarities and a few dif-
ferences in the state and the Commonwealth. That is likely one reason Levine and 
his Wellmont counterpart Bart Hove wrote Virginia Department of Health (VDH) 
Commissioner Dr. Marissa Levine Sept. 28 requesting extension of Virginia’s 
Sept. 30 merger decision deadline. They cited a need to give Dr. Levine and her 
staff ample time to review the Tennessee Terms of Certification and “the possible 
interplay” between it and the Virginia application. 
 Undoubtedly, the highly detailed, robust terms delivered by Dr. Levine’s 
counterpart, TDH Commissioner Dr. John Dreyzehner, will require some review 
by Dr. Levine, her staff and the Virginia’s attorney general’s office. But the record 
in Virginia clearly shows an activist role there to match Tennessee’s – one that has 
left the systems continuing to answer requests and engage at a very detailed level 
with VDH up to the present.  

Tennessee hurdle cleared – mountain climb ahead
 Tennessee’s long-awaited decision came complete with 50 pages of primary 
rules and another 19 pages (Addendum 1) specific to “managed care contract 
pricing limitations and excess payment testing.” The primary rules specify ele-
ments of running Ballad Health (the systems’ chosen name should they merge) 
as mundane but important as spending on plant and equipment, and as complex 
as the development and execution of a population health plan. The Addendum 
contains formulas for things such as “Inpatient Payment Indices and Inpatient 
Deviation for Large Network Payors.” (That is on pages 4 and 5 of addendum 1 
for those keeping score at home.) 

FINES NOT DANDY

In Tennessee, Ballad non-compliance 
that isn’t “cured” can bring fines of 
no less than $251,000 and up to $1 
million in the following areas (COPA 
terms section referenced):

• Incremental Spending Commitments  
 (3.02-3.05)
• Employee Benefits and Protections  
 (3.08)
• Accreditation, Licensure and 
 Certification (4.02[a])
• Maintenance as Hospitals (4.03[a])
• Repurposing to a Non-Hospital 
 Facility (4.03[b])
•  Deletion or Repurposing of Other 

Service Lines/Facilities (4.03[c])
• Uninsured Discount (4.03[d])
• Charity Care (4.03 [e and f])
• Board Governance of the New   
 Health System (4.04)
• Monitoring – Access and Meetings;  
 Audits (6.03)
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 In addition, Addendum 1 sets out a formula for calculating 
what it deems “excess payments” by payors or individuals, and 
a mechanism for both revising Ballad’s charge structure and 
refunding what the state deems overpayments. It also triggers a 
potential modification of its terms if Ballad’s operating margins 
are either too high or low as defined by the addendum, or if the 
COPA monitor simply decides to propose a modification to TDH.
 But wait, there’s more. Roughly 50 pages more, in exhibits A 
through K. Those cover matters ranging from access to care and 
population health measures (and how those will be scored) to the 
COPA’s active supervision structure and the “remedial contribu-
tions” (fines) Ballad can be assessed for various examples of 
noncompliance that aren’t “cured.” There are 10 commitments for 
which noncompliance can result in fines of $251,000 to $1 million. 
Among them are the incremental spending commitments (more 
than $300 million over 10 years to improve population health, 
boost access and drive research), employee benefits and protec-
tions, discounts for the uninsured and charity care. 
 (On the employee front, the state requires $70 million in 
investment over a decade to improve pay for employees to a more 
competitive level. Regarding charity care, it tilts toward policies 
that should increase health care access for indigent, uninsured and 
low/moderate income patients while leaving them less exposed to 
crushing debt.)

 Quality measures covering all patients, not just those with 
Medicare, also will be reported and are required to improve 
annually from the baseline year. Important indicators of good 
inpatient care such as postoperative sepsis rate and pressure 
ulcer rate are among the 16 factors measured. 
 The COPA Monitor – paid for by Ballad – isn’t a person. It’s 
an entire independent firm TDH will rely on to bring to bear its 
expertise in hospital finance and accounting, auditing, popula-
tion health management, community health improvement and 
data/statistics as it oversees Ballad’s performance in meeting 
the COPA terms. Dreyzehner also will rely on a local advisory 
council to garner community input and feedback. The council 
will publish an annual report on community feedback.
 The elements above represent a small portion of the regula-
tory framework TDH spent more than eight months developing. 
In all, TDH has been directly involved with the systems on this 
matter for 20 months. 
 
Virginia is for regulators
 One would be mistaken to think the VDH has been sitting back 
waiting for Tennessee to lay down the law. Along with her staff 
and representatives from the AG’s office, Dr. Levine didn’t pull 
punches with the Wellmont and Mountain States leaders when 
they met together in May and again Aug. 8. The May meeting 
commenced with Dr. Levine saying VDH would act as “a regulator, 
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not a partner” in its relationship with any merged system. Those 
meetings reflected a continued dialogue surrounding the “Virginia 
Commitments,” an outgrowth of months of meetings with the 
first gatekeeper in the Commonwealth, the Southwest Virginia 
Health Authority (SVHA). Nearly a year has passed since that body 
completed its review (recommending approval), and those com-
mitments have undergone multiple changes since being passed on 
to Richmond. Lengthy as that process has been, though, the com-
mitments will be trumped by whatever Levine ultimately decides 
regarding a Cooperative Agreement – Virginia’s counterpart to the 
COPA. Their 20 pages (excluding appendices) begin with a note 
that “the Commissioner shall retain the final authority with respect 
to conclusions reached by the Commonwealth or actions to be 
taken by the Commonwealth.”
 On May 17, Dr. Levine said her expectations are that prices will 
increase and competition will decrease following a merger, and 
that her department would examine whether the merger would 
yield any advantages in quality, cost-efficiency and population 
health. She also stressed the importance of population health 
improvements for a region of Virginia that is poorer and sicker 
than the rest of the state. She suggested not “compartmental-
izing” population health in the new system.
 Minutes from the Aug. 8 meeting show a process far from 
complete. They also show a vision for the new health system 
born of the original merger principles but informed by Southwest 
Virginia’s particular challenges and by the broader changes 
occurring in health care.
 Dr. Levine said the systems’ application refers to the creation 
of a “health improvement system,” but that details are scant, in 
both her opinion and those of some of her advisors. With the 
systems’ traditional focus on inpatient services, she said, “more 
information is needed concerning how the new system will evolve 
from its current focus on hospitals and health care to a new focus 
on primary and preventive care.” (The question is even more 
salient considering the existence of an independent provider 
community wary of Ballad overreach in the outpatient arena.) 
 Those broader comments, though, have been accompanied by 
a process arguably as detailed and granular as Tennessee’s. And 
Dr. Levine hasn’t been timid in her expectations. For example, 
identical July 28 letters to Alan Levine and Hove request 
specifics on just two of many issues – one regarding the buy-in 
of independent physicians to the Ballad approach, the other 
calling into question the true value of the systems’ commitment 
to a rate adjustment cap. 
 Dr. Levine noted the systems’ intention to collaborate where 
possible with the 70 percent of area primary care physicians 
who don’t work for either Wellmont or Mountain States. “A 
member of my staff then asked what evidence MSHA and WHS 
have that these physicians are actually on board with what 
Ballad wants to do, and willing to share financial risk.” She also 
wanted to know whether the systems would agree to a more 
restrictive rate cap on pricing.
 The Commitments as a whole have undergone changes up 
to as recently as late last month, partly in response to “gaps” 
Dr. Levine and her staff identified. A revision dated Sept. 1 was 

then revised again and carries a most 
recent date of Sept. 22. 
 In fact, the Virginia extension 
granted Sept. 28 was the second that 
month. On Sept. 1, Dr. Levine granted 
the systems an extension from Sept. 
15 to Sept. 30. The reason in that 
instance was the systems’ claim to 
having been “unavoidably delayed 
in providing the commissioner with 
additional information regarding the 
Virginia application.” As always, Dr. 
Levine’s response left the door open 
for as much time as might be neces-
sary – promising a decision by Sept. 
30 only so long as “all information I 
deem necessary to my decision has been received.”

Where is the spaceship headed?
 When she met with system officials Aug. 8, Dr. Levine stressed 
several provisions in the law enabling the cooperative agreement, 
including one that showed the Commonwealth’s hand when 
it comes to any successful merger. The systems must show “in 
detail” what they want to do, and how they plan to achieve it, 
with respect to: “population health improvement, improved 
access to health care services, improved quality, cost efficiencies, 
ensuring affordability, and, as applicable, supporting (SVHA’s) 
goals and strategic mission.” 
 Distilled down, TDH’s goals for a merger are similar. Nowhere 
does the record show officials from either state disputing the 
claim that the Wellmont-Mountain States service area is beset 
with deep demographic, economic and population health 
challenges. Nor do officials argue with the notion that unchecked 
competition between the systems has led to expensive, unneces-
sary duplication of services. Rather, they seem determined 
to build a regulatory structure that protects consumers and 
employees, keeps a merged hospital system financially viable but 
accountable, and provides a framework in which a new system 
and its partners can be a force for positive change in a region 
sorely in need of it.
 Tennessee has finished the framework. The state stands ready 
to embark on what, should oversight and enforcement reach the 
levels spelled out in the COPA terms, will be a groundbreaking 
level of involvement in a hospital system. Virginia is nearing the 
finish line. If VDH approves the merger, it should be clear within 
a few years whether the spaceship’s direction is being jointly 
determined – in other words, whether oversight is active and 
Ballad is striving to be sincerely compliant. 
 Where the spaceship is headed is another matter. It will likely 
take several years to get a true sense of whether the merger’s vision 
and goals are truly bearing fruit – helping move the region toward 
a reality that includes healthier citizens, greater prosperity, and 
better quality, accessibility and affordability of health care.
 
(Jeff Keeling is vice president of communications for Appala-
chian Community Federal Credit Union and former associate 
editor of the Business Journal.)
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BALLAD, CONTINUED

Virginia Health Commis-
sioner Dr. Marissa Levine 
PHOTO COURTESY COMMON-
WEALTH OF VIRGINIA
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Nobody wants to be the guy who 
replaces the legend. But every once in 

a while, the guy who replaces the legend 
does alright. Carl Yastrzemski went to 
baseball’s Hall of Fame after following 
a fellow named Ted Williams with the 
Boston Red Sox. Popular radio announcer 
Bob Kesling has called University of 
Tennessee football and basketball games 
for 18 years following in the footsteps of 
John Ward (who himself followed Lindsey 
Nelson). Chris Craig hopes he falls into the 
same category as Yastrzemski and Kesling.
 Craig is the new director of the First 
Tennessee Development District, the 
organization that, among other things, 
works to create region-wide education and 
workforce development initiatives in eight 
Northeast Tennessee counties and helps 
local governments efficiently disperse 
federal and state grant funds. Before Craig 
took the reins, though, Susan Reed was 
the director for four decades. The Journal 
spoke with Craig on Reed’s last official day in the office, Sept. 15.
 “We’re commemorating her last day with a private luncheon. 
We’ve already had an official function for the community, but this 
is something just for the staff,” Craig said. “And I know where she 
lives. She’ll still be very much a part of our organization.” 
 But she won’t be the director. And whenever a long-standing 
leader steps down, there’s curiosity about the direction of 
the organization. Craig was quick to offer reassurance in that 
regard. “We are not adjusting course from the path that Susan 
had the district on,” he said. “I very much am on board with the 
things we are doing.
 “Honestly, I don’t think there is anything we are doing right 
now that we need to stop doing,” Craig continued. “All of our 
programs serve great needs in the region. Whether it’s our aging 
programs, our economic and community development programs, 
our housing programs – everything needs no adjusting. That’s a 
credit to Susan, who has left a well-oiled machine.”
 That having been said, he added, the district will not shy away 
from chances to better fulfill its mission. “There may be upcom-
ing opportunities to maybe take on a more visible regional type 
presence,” Craig said. “We’re discussing some things to identify our 
region more nationally and internationally and I think the develop-

ment district is certainly the place where 
that needs to happen. 
 “Our workforce program, which 
we started around a year ago, has done 
tremendous things in our region with our 
schools. I see that continuing to grow and 
being a part of what I call this umbrella 
of things that are positive for our region 
that fit into our goals as a development 
district. And I think our elected officials 
would agree that we’re probably – not 
to take anything away from any other 
organization – but we’re probably the 
organization that is best poised to move in 
that direction.”
 Craig is not an unknown commod-
ity. For the last four years he has served 
as assistant director, studying Reed’s 
methods, policies and procedures. “And 
for 24 years, I have learned at the feet of 
the best director of her kind in Tennessee, 
if not the Southeast.
 “I like to think I’m very similar in 

management style to Susan,” Craig added, “so the transition 
has been very smooth. Susan and I have been trying to spend as 
much time as possible together. I found out the board had voted 
to make me the next director at 4:15 on the afternoon of May 
10, and from May 10 till now it’s been 1,000 miles an hour. The 
workday goes by very quickly now, but it’s a good kind of 1,000 
miles an hour.”
 Craig came to the region in 1990 from the Missouri Ozarks 
and has been with the district since 1993 when he was hired as 
an environmental specialist. “I’ve had other jobs, but this was the 
first real job I had, and I’ve never once gotten up in the morning 
dreading going to work.” 
 As his career arc continued through the district, Craig became 
rural transportation coordinator, then supervisor of planning. 
When he became assistant director four years ago, he assumed 
many of the administration functions Reed had previously 
handled. “It took some of the load off Susan to not have to deal 
with property maintenance and things like that.”
 With that experience under his belt and a team he says is the best 
in the state, Craig is confident. “I’ve told the staff: I feel we’re poised 
to just explode with opportunities for our region and our organiza-
tion. I really do think the future is as bright as it can be.”

Chris Craig: Replacing an icon at the 
First Tennessee Development District
By Scott Robertson

Chris Craig
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NN to move corporate headquarters from 
Johnson City to Charlotte

 NN, Inc., (NN) a diversified 
industrial company that grew 
from a northeast Tennessee 
bearing and roller business to an 
international supplier of multiple 
industries announced Sept. 22 
it will relocate its global head-
quarters to Charlotte, N.C., from 
Johnson City, Tenn. The move, 
the company said, supports NN’s 
strategy of building a diversified 
industrial business through 
improved access to customers, 
the availability of advanced 
infrastructure and enhanced 
logistics.
 Richard Holder, president and 
CEO, said in a company release, 
“Relocating our headquarters to 
Charlotte, a national transporta-
tion hub with global accessibility, aligns closely with our strategy 
of building a diversified industrial business by being closer to our 
customers and ensuring greater collaboration between our business 
units. As a company focused on technology and innovation, NN 
will benefit from Charlotte’s enhanced infrastructure, as well as its 
growing talent pool and robust business climate.”
 NN expects the transition to Charlotte to take place early in 2018. 
Approximately 200 employees will be based at NN’s new corporate 
headquarters in Charlotte. The company said it will continue to 
have a presence in Johnson City.
 The company had little reason to stay in Johnson City once it 
sold its heritage assets in nearby Unicoi and Johnson counties to 
Tsubaki Nakashima this summer. As North Carolina Business 
pointed out in its coverage of the move, “Six of NN’s eight senior 
execs have joined the company since former Eaton Corp. official 
Holder became CEO in 2013: Not a lot of community loyalty there. 
One director, William Dries, was CFO at Charlotte-based EnPro 
and United Dominion Industries.”
 Mitch Miller, CEO or the Northeast Tennessee Regional 
Economic Partnership, said, “NN has been a great corporate 
citizen to Johnson City and the Region. It is unfortunate that they 
will be relocating their corporate headquarters, but we are truly 
appreciative of the impact they have made on Northeast Tennes-
see. Current plans include retaining their shared services division 
and we will continue to work closely with NN to help with any 
potential future growth.”
 Holder said, “NN was founded in Tennessee in 1980 and will 
continue to maintain a presence in Johnson City. We have had 
a positive relationship with the state for many years, and while 
our roots are in Tennessee, we are looking forward to growing 
in North Carolina and serving our 33 manufacturing locations 
across the world.”

Johnson City Power Board rebrands 
as BrightRidge

 With a new 
business structure 
installed earlier this 
year, the Johnson 
City Energy Authority 
Board of Directors 
formally adopted 
a new name and 
brand identity at a 
called meeting Oct. 
3. Now known as 
BrightRidge, the 
electric utility serves 
78,000 customers 
in Washington, 
Sullivan, Carter and 
Greene counties, and 
continues as a public, 
not-for-profit entity with leadership appointed by three local 
governments.
 “This day is a long time coming, as the board and staff have spent 
the past couple of years educating political, business and com-
munity leaders on the need for a more independent business unit 
that can quickly adapt to an evolving market place,” Board Chair 
Dr. B.J. King. “I have had the opportunity to work with a number of 
boards and organizations, and I can say, none have worked as hard 
as this organization to get ready for this day.”
 Founded in 1945 by Johnson City’s purchase of a territory from 
the Tennessee Valley Authority (TVA), the utility serves today as 
a key public power provider. CEO Jeff Dykes said as the utility is 
weighing the potential launch of solar, broadband fiber and other 
services.
 “We live in a rapidly changing market place where solar, battery 
storage and other alternative forms of energy are viable on an 
individual, industrial and residential scale,” Dykes said. “As these 
technologies take off, it will be up to public power providers to 
ensure affordable, efficient service is available to all our customers, 
not just those who can afford the initial and ongoing costs of these 
emerging technologies.”
 While long known as JCPB, Dykes said it has equally long been 
understood that JCPB needed rebranding to better reflect the 
geographic scope of the customer base and position the utility for 
anticipated future growth.
 “There are a few things we really need to stress,” Dykes said. 
“First of all, we remain your local public power provider and 
this change really impacts very little on a day-to-day basis. All 
individual account numbers, our physical address, and our phone 
number will all remain the same. Likewise, we will continue to be 
Johnson City and Washington County’s largest taxpayer.”
 Among the few functional changes, BrightRidge will feature a 
new web address at brightridge.com while a complete website 
makeover is also underway. BrightRidge will continue to operate at 
its current facility.

NN moved its corporate head-
quarters to a larger building in 
Johnson City three years ago. 
Now the company is moving out.)

News Briefs

BrightRidge CEO Jeff Dykes and Board Chair 
B.J. King
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Season Tickets are available! For more information: 92-MUSIC (926-8742) or visit jcsymphony.com 

SECTION          ROW            SEAT

SECTION          ROW            SEAT

Toys for Tots Drive

December 9, 2017
Saturday, 7:30 p.m.

Josh Smith and the 
Appalachian Chorus

Home for the Holidays
Josh Smith 

and the 
Appalachian Chorus

Mary B. Martin 
Auditorium

Seeger Chapel
Milligan College

Johnson City 
Symphony Orchestra

SECTION          ROW            SEAT

SECTION          ROW            SEAT

Food Drive

March 24, 2018
Saturday, 7:30 p.m.

ETSU Opera Workshop
Karen Smith, Director

Master Classics IV

Mary B. Martin 
Auditorium

Seeger Chapel
Milligan College

Johnson City 
Symphony Orchestra

SECTION          ROW            SEAT

SECTION          ROW            SEAT

Military Appreciation 
Night

November 11, 2017
Saturday, 7:30 p.m.

Pablo Sáinz Villegas

Master Classics II

Pablo Sáinz 
Villegas

Mary B. Martin 
Auditorium

Seeger Chapel
Milligan College

Johnson City 
Symphony Orchestra

SECTION          ROW            SEAT

SECTION          ROW            SEAT

October 14, 2017
Saturday, 7:30 p.m.

Chih-Long Hu, Esther Parka 
and Benjamin Caton

Master Classics I

Chih-Long Hu, 
Esther Parka and 
Benjamin Caton

Mary B. Martin 
Auditorium

Seeger Chapel
Milligan College

Johnson City 
Symphony Orchestra

SECTION          ROW            SEAT

SECTION          ROW            SEAT

February 10, 2018
Saturday, 7:30 p.m.

ETSU Opera Workshop
Karen Smith, Director

Master Classics III

ETSU Opera 
Workshop

Karen Smith, Director
Mary B. Martin 

Auditorium
Seeger Chapel
Milligan College

Johnson City 
Symphony Orchestra

Niswonger Foundation receives $8 million 
literacy grant

 Scott M. Niswonger, chairman and founder 
of the Niswonger Foundation announced 
the award of an “Education Innovation and 
Research” (EIR) Grant from the U.S. Depart-
ment of Education this month. The grant, with 
the required matching funds, will provide more 
than $8 million to assist schools in Northeast 
Tennessee, Niswonger said. “This is a day of 
tremendous pride as I reflect on the extraordi-
nary accomplishments of the Niswonger Foundation. It is gratifying 
to be recognized nationally for our work in public education but 
more important to me is that we have another a new and powerful 
opportunity to serve the children in this region, to ensure that they 
are prepared to be successful in post-secondary education and in 
their chosen careers.”
 The United States Department of Education selected 16 grant 
recipients from 379 proposals based on recommendations from 
independent peer review panels.   The 16 successful applications 
represented 9 states and the District of Columbia. 
 The Niswonger Foundation is one of only 6 recipients in the 
“mid-phase” category. This grant will be used to fund a program 
entitled: Rural LIFE (Literacy Initiative Focused on Effectiveness).  
The purpose of the grant is to validate the use of personalized 

learning strategies, with the goal of focusing on literacy to improve 
academic achievement for students in grades six through eight. 
Rural LIFE uses the strategy of deploying technology-enabled 
literacy-focused personalized learning.  Participating schools will 
identify specific technology needs as part of their learning model.
 The grant will serve seventeen school systems in Northeast 
Tennessee (Bristol City, Carter County, Cocke County, Elizabethton 
City, Greene County, Greeneville City, Hamblen County, Hancock 
County, Hawkins County, Jefferson County, Johnson City, Johnson 
County, Kingsport City, Newport City, Sullivan County, Unicoi 
County, and Washington County). This grant will add another 
important scope of work to this unique consortium of schools that 
has drawn national recognition.  The majority of the 73 schools in 
this project are designated rural and 85% are Title I school-wide. 
Approximately 19,700 students are served by Rural LIFE-partici-
pating schools.
 Dr. Nancy Dishner, President and CEO of the Niswonger Foun-
dation, commented on the strength of the Consortium of Northeast 
Tennessee school systems: “I credit receiving this second federal 
grant to the tireless efforts of our teachers and school leaders in this 
region.  We are uniquely positioned to receive national attention 
because of this joint commitment to teamwork, excellence, and 
ensuring that every child in Northeast Tennessee has the best 
opportunity for success.”  
 The Rural LIFE grant will serve Northeast Tennessee for the next 
five years.

Scott Niswonger
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Thoughts and attitudes 
toward the extended 

drawdown of Boone Lake 
depend greatly on one’s 
perspective. For those who 
own property on the res-
ervoir, Boone Lake seems 
half empty. For those 
who are still able to drive 
down and enjoy most 
of the same recreation 
activities they’ve engaged 
in for years, the reservoir 
appears half full.
 There was plenty of 
water in the reservoir to 
host the U.S. Title Series 
professional boat races in 
early September. The or-
ganization held a race on 
Boone Lake that featured 
around 80 competitors, 
and the event organizers 
came away impressed. 
“It’s breathtaking,” said 
Ray Rodda, who works 
with the series. “It’s 
probably the most scenic 
course we run.”
 There is no denying 
that Boone Lake has 
always generated plenty 
of revenue. According to 
a study conducted by the University of Tennessee, the reservoir 
supports 800,000 annual recreational visits, which translates 
into an annual total economic impact of $130 million.
 For those who are drawn to the lake for recreational activities, 
very little has changed during the Boone Dam Project.
Johnson City resident Chad Jones still regularly hops in his 
truck with his boat in tow, following a ribbon of two-lane asphalt 
toward Boone Lake. Sure, he has to put in at a different spot 
– the boat ramp down by Pickens Bridge would’ve been under 
water back in the old days – but once he hits the water, it’s just 
him and the fish.
 “From a fishing standpoint, there really isn’t much difference 
right now,” Jones said. “I can fish all the way around to where 
the river comes in on the Watauga side. You can fish all the way 
back down by (Boone) Dam and you can go all the way around to 
Davis Boat Dock, which is still pretty far.”

     After spending so much 
time on the lake over the 
years, Jones can cer-
tainly sense the banks have 
closed in a bit since the 
Boone Dam Project led to 
an extended drawdown of 
the reservoir. Some of his 
favorite coves are now well 
above the waterline, but 
Jones hardly feels claus-
trophobic on a lake that is 
still plenty large enough to 
accommodate fishermen, 
wakeboarders, boaters 
and swimmers. “A lot of 
people say, ‘Gosh, there’s 
no water.’ But there is still 
a lot of water left, a lot of 
fishing, a lot of recreational 
use,” Jones said.
     The TVA went to great 
lengths to minimize the ill 
effects of the drawdown. 
Jerry G. Foust, TVA 
Recreation Strategist and 
Tourism Development 
Specialist, pointed to the 
work done by the TVA to 
improve access to the water 
for boaters, swimmers and 
those who reach the lake 
from public shorelines.

     “We spent time and effort getting the boat ramps extended, 
particularly at Devault (Bridge) and Pickens Bridge so that the 
boaters would have access,” Foust said. “We worked with some of 
the public shoreline areas to make sure they still had access to the 
shoreline for shoreline fishing. At the dam reservation, we put in 
the new beach and the picnic area.”
 Water quality is a big concern, as is the health of the fish popula-
tion. On both fronts, collaboration has been key to keeping Boone 
Lake healthy while the project continues. Foust said the unique 
partnership between the TVA, private citizens, local governments 
and other federal agencies has allowed the sailing to be relatively 
smooth on the reservoir during the Boone Dam Project.
 “We have tremendous partnerships with the Boone Lake Associa-
tion, the Tennessee Wildlife Resource Agency and the local com-
munities there in working toward water quality activities, working 
on the reseeding of the perimeter around the reservoir for habitat 

Lake half-full, lake half-empty
By Dave Ongie
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purposes and stabilization of the shoreline,” Foust said.
 On the other hand, homeowners like Julie Newman have 
tried to figure out how to maintain the exposed lakebed in their 
backyards. This year, the Newmans called in an expert to trim 
back the lush growth that has sprouted up in areas that used to 
be under water. “This season, we had some trees,” Julie New-
man said.  “I’m not going to call them brush. These things, they 
have stumps, some of them, with maybe a five-inch diameter.”
 Technically, homeowners on Boone Lake own the land that 
has traditionally sat underwater during the summer months 
when the lake has been at its ordinary high-water mark. The 
TVA has an easement that allows them to flood this land up to 
an elevation of 1,382 feet, but with repairs to the dam ongoing, 
the lakebed that now remains exposed year-round has created 
its fair share of unforeseen circumstances.
 While the lakebed may look like part of the backyard, 
everything below the ordinary high-water mark is under the 
jurisdiction of five government agencies. The TVA, Tennessee 
Department of Environment and Conservation (TDEC), U.S. 
Army Corps of Engineers (USACE), Tennessee Department of 
Agriculture (TDA) and Tennessee Wildlife Resource Agency 
(TWRA) all have a vested interest in activities that take place 
on the lakebed. 
 That has created its fair share of challenges, which will 
certainly remain in place as the project wears on. But thanks to 
plenty of cooperation and a healthy population of fish, Boone 

Lake will remain open for business. That’s great news for Jones 
and many others. “Fishing’s good,” Jones said. “For me, it’s not 
changed much.”

Chad Jones with a fish he caught on Boone Lake.

320 Wesley Street 
Johnson City, TN
423.283.9875
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The Laser Center is having a Launch Party revealing the Exclusive TC SKIN RX skincare line Oct. 19th all day. Free Glycolic peels will be done to 
anyone scheduled for a consultation to learn more about the line. With a $200 purchase of TC SKIN RX, receive a Bonus Retinol Peel Free to use 
at a later date. This Advanced Corrective skincare line can be tailored to your specific needs, so gift yourself smoother, brighter, more youthful skin. 
The Laser Center/Tri-Cities Skin & Cancer  |  N. State of Franklin Access Road, Johnson City  |  423.929.7546 

H O L I D A Y  G I F T  G U I D E

All Things 
Fabulous!

All Things 
Fabulous!
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Custom bar-b-que packages including pork, brisket, ribs, chicken, slaw, beans, and hash brown casserole are great for office lunch 
and all Holiday parties. Smoked turkeys are available for Thanksgiving and Christmas and make great gifts for employees. Corporate 
discounts and custom packages are available for large quantity orders. Great Food, Famous Hospitality, Since 1980. 
Firehouse Catering | 627 West Walnut St., Johnson City | 423.929.7377 | thefirehouse.com

Layer on sweaters, jackets, and coats from C.K. Raggs & Co. 
Classic yet modern fall fashions including shoes, jewelry, and 
accessories plus gifts for women of all ages.  
C.K. Raggs & Co.  |  214 E. Mountcastle Drive  |  423.929.2861

Traditional, Fused & Infused Gourmet Oils and Specialty Dark & White 
Balsamic Vinegars. | $5 free gift with purchase of $25 | Abingdon 
Olive Oil Company | 152 E. Main St. Abingdon | 276.525.1524 | 102 
E. Main St. Kingsport  423.530.7676 | AbingdonOliveOilCo.com

2017 Holiday Gift Guide
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2017 Holiday Gift Guide

You’re invited to a luxurious stay, gourmet dinner & breakfast plus en-
joy the play, White Christmas at Barter Theatre. | Packages Available
The Martha Washington Inn & Spa | 150 W. Main St., Abingdon 
276.628.3161 | MarthaWashintonInn.com

Moon Tuxedo Annual Inventory Sale on New and Rental 
Tuxedos. Sale starts November 18th  |  Prices Vary
Moon Tuxedo | 120 Jack White Dr. Kingsport 
423.392.0563 | www.moontuxedo.com

Choose from our comprehensive inventory of premium 
beverages. We are happy to help with recommendations for every 
budget, palate and occasion. Parkway Discount Wine & Liquor
1901 South Roan St. Johnson City  |  423.434.2223

Our guide to All Things Fabulous for the holidays delivers your 
message of Joy and Giving to more than 24,000 readers of The 
Business Journal each month just as they gear up for the Holidays. 
Call 423.979.1300 today to be included in the November edition!

All Things 
Fabulous!
H O L I D A Y  G I F T  G U I D E
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Look your best for the holidays. Poncé Studio staff are skilled 
in the latest hair care treatments, techniques and trends for 
flawless color and style results that will WOW you every time. 
Poncé Studio | 3915 Bristol Hwy #507 JC | 423.232.1000

We’re the largest, full service jewelry store in the region providing 
quality diamond engagement rings, diamond & colored stone jewel-
ry & pearls. Visit us at our new location, next to the Johnson City Mall.
Gregory Isbell Jewelers | 2111 W. Mountcastle, JC | 423.926.1108

Get an early start to the Holidays and look your best all season long with our biggest sale of the year on Botox and Fillers. Smooth out 
expression lines with Botox and restore loss of volume with Juvederm family of Fillers. For the month of October only Botox $9/unit 
and Fillers $100 off.
The Laser Center/Tri-Cities Skin & Cancer  |  N. State of Franklin Access Road, Johnson City  |  423.929.7546 

2017 Holiday Gift Guide
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On the Move

Administration
 Tusculum President Dr. James Hurley 
has named Dr. David Collins as interim 
vice president and chief financial officer at 
Tusculum College.
 “I am excited that Dr. Collins has joined 
the Tusculum family and look forward to 
working with him.  To have someone with 
Dr. Collins’ financial acumen and business 
leadership is a significant step forward for 
the college,” said Hurley.
 In this position Collins will oversee the college’s business 
and finance, facilities, bookstore, campus post office and food 
services operations. 
 Collins retired from East Tennessee State University in May 
after 35 years with the institution. While at ETSU, he served as 
vice president for finance and administration, vice president for 
business and finance, associate vice president for business and 
finance, assistant vice president for finance and administration, 
comptroller, assistant comptroller and director of internal 
audit. Prior to ETSU, Collins worked as a state auditor in North 
Carolina and as a supervisor of Non-State Funds for the Control-
ler’s Office at Western Carolina University.
 “I am excited about this opportunity and look forward to 
working with Dr. Hurley and the Board of Trustees at Tuscu-
lum College,” said Collins. “I wasn’t expecting something to 
draw me out of retirement, but this was an opportunity that 
I’m excited to begin.” 
 While at ETSU, Collins helped lead the university through a 
major reduction in state appropriations exceeding 33 percent 
over a three-year period. He implemented a risk assessment 
system, as well as an e-procurement system for the institution. 
He also oversaw the implementation of several Continuous 
Improvement Teams that led to increased productivity and cost 
savings in various areas of the university.
 Collins holds a Doctor of Education from ETSU, as well as an 
MBA and a Bachelor of Science in business administration from 
Western Carolina University. 
 He has served on a variety of ETSU and Tennessee Board of 
Regents committees and is currently teaching a doctoral course 
in the Education Leadership Program. He is a member of Phi 
Kappa Phi and Alpha Phi Sigma Honor Society, as well as the 
American Institute of Certified Public Accountants.  

Advertising & Marketing
  Christine Riser has been promoted to vice president of 
Corporate Marketing, the marketing and advertising division of 
The Corporate Image (TCI), an integrated communications firm, 
both headquartered in Bristol, Tennessee.
  Riser, who most recently served as director of digital opera-
tions for the company, is responsible for overseeing all digital 
and traditional marketing and advertising initiatives, supervising 
the digital media and marketing team, and developing and 
maintaining relationships with current and potential clients.

  “We are excited to have Christine leading 
our marketing and advertising efforts,” says 
Jon Lundberg, TCI’s president and CEO. 
“She is an exceptional resource, and this 
promotion reflects the depth of expertise she 
offers our clients.”
  Riser has nearly three decades of 
experience in broadcast and online news, 
production, sports marketing, advertising 
and promotions, and market research. Her 
extensive background includes serving as a reporter, producer, 
news director and general manager for a number of news outlets, 
including WJHL, and she has provided consistent oversight of 
multi-million-dollar advertising strategies and budgets for such 
organizations as Bristol Motor Speedway. 
 A native of Columbus, Ohio, Riser holds a bachelor’s degree in 
radio, television and film from the University of North Texas in 
Denton, Texas. She has served on multiple boards and commit-
tees for area organizations, including the Tennessee Associated 
Press Broadcasters Board, Girls, Inc. of Johnson City/Washing-
ton County, and the Kingsport Chamber of Commerce, among 
others. A recipient of the U.S. Military Reporters & Editors 
Distinguished Reporting Award and the Texas Press Association 
Katie Award, Riser is also a Paul Harris Fellow with Rotary 
International and a Fellow with the Carole Kneeland Project for 
Responsible Journalism.
 “The marketing and advertising industry is an ever-evolving 
landscape, and it’s rewarding to work with such a forward-
looking team of communications professionals,” Riser says. “I’m 
eager to embrace this opportunity and look forward to cultivating 
further success for our well-respected clients.”

Banking & Finance
 With more than three decades in bank-
ing, and a demonstrated proficiency across 
the financial services sector, Jerry B. Beal 
has been named by Mountain Commerce 
Bank (MCB) as vice president, relationship 
manager and private banker at its Johnson 
City branch. 
  Prior to joining MCB, Beal acquired 
financial services industry experience while 
serving in community bank branch leadership, commercial loan 
underwriting and account management, and business develop-
ment with several financial institutions in East Tennessee and 
North Carolina.  He has expertise in commercial services as well 
as private banking.
  “We’re pleased to welcome Jerry to Mountain Commerce 
Bank,” said Bill Edwards, MCB president and chief executive 
officer. “His extensive background and familiarity with the 
local community will be an asset for our Johnson City-area 
business and personal banking customers, and I’m confident 
he will deliver on MCB’s promise of responsive relationship 
banking.”
 Beal holds a bachelor’s degree in business administration 
from Wingate College in Wingate, N.C. He is active in the 
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Mike Holt 
Kaplan CFO,  
Engagement Partner

423-676-1100 
mike.holt@kaplancfo.com

www.kaplancfo.com

2017 “40 Under 40” Gold Sponsor

Dependable and sturdy, a guide over the rough spots. 

Providing senior financial leadership for businesses  

in transition. I work beside you, on site—part of your 

management team—for as long as it takes to build 

the financial strength, business processes and 

professional relationships you need to move forward. 

I am a Kaplan CFO—your bridge. Let’s go.

I’m your bridge.
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community with the Johnson City and Greene County cham-
bers of commerce, and First Christian Church.

 Katie Kennedy has been named vice president and HR op-
erations manager at Bank of Tennessee. Kennedy joined Bank of 
Tennessee in 2012 as HR specialist - benefits coordinator.  In this 
new role, she will be responsible for the hands-on management 
of HR operational components. Kennedy is a graduate of Sullivan 
East High School in Bluff City, Tenn., and holds a BBA and MBA 
in HR Management from King University, Bristol, Tenn.

 New Peoples Bank is pleased to 
announce that Joe Waters, II has joined 
its team as a senior vice president and 
regional commercial bank officer.  Waters, 
who brings 20 years of banking experience 
to New Peoples Bank, will be responsible 
for growing commercial loans and deposits 
as well as overseeing and growing the banks 
business customer base in the Abingdon, 
Bristol, and Chilhowie markets.

   “Joe is a veteran banker and respected community leader 
who will provide innovative services and business development 
solutions for our bank’s business clients” said J.W. Kiser, 
first senior vice president and senior commercial banking 
officer.  “His two plus decades of banking 
experience combined with his energy 
and enthusiasm will greatly assist us in 
growing our customer base and provide 
additional leadership to the commercial 
lending team.” 
 Waters is a graduate of the University of 
Virginia’s College at Wise with a degree in 
Business and Public Administration.  He 
is also a graduate of the Virginia Banker’s 
Association School of Bank Management at 
the University of Virginia, Charlottesville, 
Southeastern School of Commercial Lend-
ing, and East Carolina Commercial Lending 
School.  Waters is the board chairman of 
the Virginia Banker’s Association Leader-
ship Division as well as a board member of 
the VBA Government Relations Committee.  
In addition, he holds NASD series, 7, 6 and 
63 licenses as well as Virginia and Tennes-
see Life/Health Insurance licenses. Joe and 
his wife Angie reside in Abingdon, VA with 
their two children.

Awards & Achievements

NETWORKS honored for marketing 
excellence
 NETWORKS Sullivan Partnership 
recently received recognition for two 
marketing initiatives. In September, the 

Northeast Tennessee Red Carpet Tour received a Silver Excellence 
in Economic Development Award from the International Eco-
nomic Development Council (IEDC). Michael Parker traveled to 
Toronto to accept the award, which was presented during IEDC’s 

Joe Waters

SEE AWARDS & ACHIEVEMENTS, 34

Dana Glenn and Michael Parker of NETWORKS Sullivan Partnership



34 bjournal.com  |  October 2017

Departments

Annual Conference.
 In August, the Sullivan County Community Video received 
an Award of Merit from the Southern Economic Development 
Council (SEDC). Dana Glenn traveled to Charlotte to accept the 
award, which was presented during SEDC’s Annual Conference.

NETREP earns two IEDC honors
 The Northeast Tennessee Regional Partnership received two 
national awards at the International Economic Development 
Council’s annual conference last month. A program designed to 
attract talented students to pursue careers in the Johnson City 
metro area captured a silver excellence in economic development 
award. A downtown Johnson City redevelopment project that 
transformed an unused building into a bicycle store with apart-
ments on the upper floors also won silver.
 “These two awards represent two important elements of 
collective efforts to help the region grow and prosper,” NeTREP 
Chairman Ron Scott said. “Talent Connect brings young people 
to an area they may not have heard of before. Projects that help 
revitalize downtowns enhance our quality of life and provide 
young, talented people with the experiences and lifestyle options 
they expect and demand.”
   NeTREP’s “Talent Connect” program was honored in the 
Business Retention and Expansion Single Event category. The 
“Farmers Exchange Building Redevelopment” won in the Real 
Estate Development & Reuse category.
 “The awards process is a thorough, non-biased and multi-
layered process. These are extraordinary accomplishments for all 
winners,” IEDC board chair Michael Langley said. The IEDC has 
over 5,000 members and is the largest global non-profit serving 
economic developers.
 Talent Connect introduces college students from around the 
Southeast to the area, its top employers, and the career paths 
available. It focuses on recruiting top graduates in various engi-
neering and business/finance fields for the regional workforce.  
 Talent Connect was a response to regional employers’ chal-
lenges recruiting talent to fill key roles in their organizations. 
Talent Connect became the matchmaker, giving students the 
opportunity to explore life as a young professional in the region 
and employers a chance to engage them before they entered into 
an ultra-competitive job market.
 The real estate award was a result of developer Brent Long’s 
investment in an unused three-story building at the corner of 
West Market and Commerce streets. Ultimately, the project 
thrust Johnson City into the spotlight as a destination for 
outdoor recreation. 
 Long’s work, aided by a façade grant from NeTREP, attracted 
a Trek Concept Bicycle store on the ground level. The upper 
floors feature 26 high-end apartments to serve the city’s growing 
demand for downtown living. Trek’s engagement in Johnson City 
has amplified the project’s effects. From social rides around town 
that attract up to 300 people to the creation of a new mountain 
bike park less than half a mile from downtown, the project has 
spurred the kind of growth that is key to making programs like 

Talent Connect successful.

Bank of Tennessee named Best to Work For
 Bank of Tennessee has been named one of the Best Banks to 
Work For in 2017.  The Best Banks to Work For program, which 
was initiated in 2013 by American Banker and Best Companies 
Group, identifies, recognizes and honors U.S. banks for outstand-
ing employee satisfaction.
 “I am so proud of our culture of customer, team and commu-
nity spirit at Bank of Tennessee.  This positive attitude permeates 
all we do and it is nice to be recognized as part of this elite group 
by the American Banker,” said Roy Harmon, Chairman and CEO 
of Bank of Tennessee. 
 Determining the Best Banks to Work For involves a two-step 
process. The first step involves an evaluation of participating 
companies’ workplace policies, practices, and demographics. 
In the second step, employee surveys are conducted to directly 
assess the experiences and attitudes of individual employees with 
respect to their workplace. The combined scores determine the 
top banks and the final ranking. 
 Bank of Tennessee President Dale Fair said, “A positive work-
force environment is as important, if not more important, than 
compensation. Employee engagement and focus truly impacts 
the workplace culture. At Bank of Tennessee, employees remain 
our number one asset.”    

ACFCU receives nearly $1 million to help advance mission
 Appalachian Community Federal Credit Union (ACFCU) 
will receive nearly $1 million from the U.S. Treasury’s “CDFI 
Fund” to help the credit union carry out its work with under-
served consumers. 
 “This award signals that ACFCU has reached a new, national 
level of credibility as a Community Development Financial 
Institution,” CEO Ron Scott said.
 The $916,905 fiscal 2017 award underscores the level of 

AWARDS & ACHIEVEMENTS, CONTINUED

NeTREP CEO Mitch Miller, right, accepts an award from IEDC chair 
Michael Langley
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The Millstone
Circa 1811

Corporate, Special Event
and Wedding Venue

715 Carson Creek Rd Limestone, TN
423.943.2894 | www.themillstonetn.com 

efficiency and impact ACFCU has reached in programs that help 
people access capital for homes, vehicles and other life necessi-
ties. That impact is made more sustainable by the credit union’s 
additional focus on financial literacy and helping its members 
– and others in the communities it serves – “stair-step” their way 
to increasing levels of financial health and stability. 
 “ACFCU has vigorously pursued a mission-driven focus since 
becoming a Community Development Financial Institution in 
2013,” Scott said. “This award will help us reach even more of the 
consumers who lack options in the mainstream financial sector.”
Michael Cummings, who leads one of several ACFCU partner 
organizations, agreed. “With the credit union at our side, we’re 
providing entrepreneurship opportunities and giving families 
access to financial services that help them move forward rather 
than stay stuck in the trap of predatory lending,” said Cummings, 
CEO of Insight Training and Educational Center, a minority-led 
non-profit based in Johnson City.
 Fred Robinson, president and CEO of the Tennessee Credit 
Union League, said, credit unions are member owned, not-
for-profit, financial cooperatives that believe in the motto of 
“People Helping People.”  “ACFCU is a shining example of 
a credit union that is true to its mission by providing access 
to mainstream financial services like home ownership and 
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financial literacy to the underbanked,” Robinson said. 
 A centerpiece of ACFCU’s CDFI funding application was a 
plan to expand ACFCU’s “80/20” mortgage product – something 
that opens the American Dream of homeownership to a much 
broader cross-section of the region’s population. ACFCU’s second 
mortgage allows qualified families to access funds, through a 
second mortgage, for a home downpayment. 
 The 80/20 program augments the work ACFCU is doing 
through its $2.1 million “Project Reinvest” downpayment assis-
tance grant, a two-year program that is helping 200 families each 
with $10,500 in assistance. With assets of more than $206 million, 
ACFCU serves members in Northeast Tennessee, Southwest 
Virginia and Eastern Kentucky.
 More than 1,100 CDFI’s, many of them loan funds, exist 
nationwide. The program was created in the 1990s to address 
lack of access to capital investments for small business and over-
reliance by families on payday lenders and check-cashing outlets. 
The National Federation of Community Development Credit 
Unions estimates that for every $1 of public funds, CDFI credit 
unions leverage at least $12 of private capital.
 ACFCU is one of just three credit union CDFIs in the region, 

and the only one to receive a CDFI fund award. Only 49 credit 
unions nationwide received awards. A total of $166.3 million 
was awarded to 224 CDFIs, with the maximum awards totaling 
just under $1.1 million.
  “Our continuing journey as a mission-driven, socially responsi-
ble financial cooperative is not an easy one, but without ACFCU, 
the 27 percent of unbanked or underbanked people in our service 
area have little choice but to turn to predatory lenders. We’re 
grateful to the CDFI fund for funding our application and look 
forward to leveraging the award to serve families and businesses 
in our communities,” Scott said.

NFS logs 5 million safe work hours
 Nuclear Fuel Services last month honored its employees for 
completing 5 million work hours without a lost time accident. 
The last lost-time injury at the company’s Erwin, Tenn., facility 
occurred in November 2013.
 “Our employees are responsible for this accomplishment,” said 
Joel Duling, NFS president. “We build safety into our processes, 
but it still requires employees to consciously think about their 
safety and the safety of the person standing next to them. NFS is 
a community committed to safety. We will continue to work to 
eliminate all accidents and injuries.”
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The news prompted an out-
pouring of pitches: Amazon 

is looking for an additional 
headquarters location. Every city 
was quick to highlight why they 
should be the (second) home 

to the global commerce giant. 
However, marketing efforts 
aside, the anticipated winner 
of the “Amazon lottery” will 
probably be a usual suspect: 
maybe San Jose, Boston, or 
Austin. Obviously, as a private 
company with its own bottom 
line to consider, Amazon will 

make the decision it believes best for its interests.
  However, as a legislator representing Southwest Virginia, 
and as the father of four children who I hope will have 
the same opportunity to raise their own families here, I 
would be remiss if I didn’t take this moment to ask a larger 
question to Jeff Bezos, Elon Musk, or any entrepreneur out 
there today: If you’re looking for your next location, why 
not think bigger? Don’t just revolutionize our economy; 
revolutionize our country.
  Southwest Virginia is home to thousands of men and 
women who simply can’t be outworked. We do, though, 
face a lot of challenges. While other parts of the Common-
wealth deal with population growth, here we’re encounter-
ing the reverse: the population of the Coalfields Region is 
poised to drop by 8 percent over the next 20 years. 
  The reason for this decline is straightforward: people are 
moving away to find work. As Qian Cai at the University 
of Virginia’s Weldon Cooper Center for Public Service said 
in a Richmond Times-Dispatch article, “The people who 
migrate are younger, and they move out of the rural areas 
for educational or job opportunities. And when they move, 
they bring their families or start their families in these 
destinations.”
  The outmigration from Southwest Virginia is a tragedy, 
and it stems primarily from the ongoing decline of the coal 
industry. But this is a region hungry to reverse the tide, 
and primed to do so, with just a little help and some vision. 
What we need are companies who also believe this is an 
effort worth undertaking; that our nation is stronger when 
all regions prosper, not just a few fortunate communities.
  Already we have seen companies stepping up. One is 
Dominion Energy. During the last session of the General 

Assembly, I was joined by Delegate Terry Kilgore (R-Gate 
City) and Senator Ben Chafin (R-Lebanon) in sponsoring 
legislation to look into the feasibility of constructing a 
pumped hydroelectric storage facility in the Coalfields (See 
page 14). The construction of such a facility would bring 
renewable energy to our region, while spurring economic 
development and job creation. Dominion, to their credit, 
is now moving forward to get this facility built. They are 
bringing 21st Century jobs to Southwest Virginia. 
  In 2007, CGI opened their Southwest Virginia Technol-
ogy Center in Lebanon. Since that opening the Center has 
created over 400 new jobs, and led to an annual economic 
impact of $68.5 million. What CGI and Dominion have 
recognized is that Southwest Virginia provides the best of 
both worlds: the workforce talent they seek, combined with 
cheap land and a low cost of doing business. And we are 
just getting started.
  The University of Virginia at Wise is a sleeping giant 
when it comes to its potential to fuel and sustain the 
economic growth of the future, and the school will be grow-
ing in both size and academic offerings in the years ahead. 
That means a built in, well trained workforce will be right 
here, ready to go. In addition, broadband access continues 
to expand area wide, making once physically remote areas 
now just a click away from anywhere on the globe.
  Furthermore, is the willingness of localities to work 
together for the benefit of the region. While each local 
government has unique challenges, we all suffer when 
it comes to jobs and revenue. With that mentality, our 
coalfield localities are in the process of forming entities that 
would allow for revenue sharing in economic development 
projects. Depending on the specific project, localities would 
have the opportunity to work together to lift up the region 
and each participating locality. 
  All the necessary components are in place for economic 
growth in Southwest Virginia. We have the workforce, the 
higher education hub, and other key supports and infra-
structure. Now we need investors and entrepreneurs to 
join companies like Dominion and CGI in believing in this 
beautiful part of the world.
  I get that it’s easy for companies to set up shop in com-
munities that are already prosperous. But it would be truly 
transformative to locate here. Southwest Virginia is ready 
for that transformation.

Dr. Todd Pillion serves the fourth district in the Virginia 
House of Delegates

The Last Word

Southwest Virginia ready for transformative era
By Delegate Todd Pillion
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Eight of every nine women diagnosed with breast 
cancer have no family history of the disease.
Risk factors like age, weight, diet, lifestyle, menstrual and reproductive history, and family 
and personal history are important, but early detection is key. Annual mammograms  
can detect cancer early—when it is most treatable. In fact, mammograms can show 
changes in the breast up to two years before a patient or physician can feel them.

Current guidelines recommend that women 40 and over receive a mammogram 
annually—even if they have no symptoms or family history of breast cancer.*  
Johnson City Medical Center offers 3D mammography, an advanced breast-imaging 
tool that allows doctors to see masses and distortions significantly more clearly.

Schedule your mammogram today by calling the Women’s Health and Imaging 
Center at 423-979-3888.

BREAST CANCER FACTS†

• One in eight U.S. women will be 
diagnosed with breast cancer in 
her lifetime.

• Breast cancer is the most 
commonly diagnosed cancer in 
women.

• Nearly 250,000 women in the U.S. 
are diagnosed with breast cancer 
each year.

• Over 2.8 million breast cancer 
survivors are alive in the U.S. today.

• With early detection, the five-year 
survival rate is nearly 100%.

†National Breast Cancer Foundation, Inc.

Schedule your mammogram today.

IF YOU 
KNOW, 
YOU CAN 
FIGHT.

IF YOU 
KNOW, 
YOU CAN 
FIGHT.

Women’s Health and Imaging Center
200 Med Tech Pkwy, Ste 10 | Johnson City, TN
MountainStatesHealth.com/whic

People. Trust. Experience.

*American Academy of Radiology


	BJournal_October2017 1
	BJournal_October2017 2
	BJournal_October2017 3
	BJournal_October2017 4
	BJournal_October2017 5
	BJournal_October2017 6
	BJournal_October2017 7
	BJournal_October2017 8
	BJournal_October2017 9
	BJournal_October2017 10
	BJournal_October2017 11
	BJournal_October2017 12
	BJournal_October2017 13
	BJournal_October2017 14
	BJournal_October2017 15
	BJournal_October2017 16
	BJournal_October2017 17
	BJournal_October2017 18
	BJournal_October2017 19
	BJournal_October2017 20
	BJournal_October2017 21
	BJournal_October2017 22
	BJournal_October2017 23
	BJournal_October2017 24
	BJournal_October2017 25
	BJournal_October2017 26
	BJournal_October2017 27
	BJournal_October2017 28
	BJournal_October2017 29
	BJournal_October2017 30
	BJournal_October2017 31
	BJournal_October2017 32
	BJournal_October2017 33
	BJournal_October2017 34
	BJournal_October2017 35
	BJournal_October2017 36
	BJournal_October2017 37
	BJournal_October2017 38
	BJournal_October2017 39
	BJournal_October2017 40

